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* The Effect of Platform Intervention Policies on Fake News Dissemination and
Survival: An Empirical Examination (Ka Chung Ng, Jie Tang, Dongwon Lee-IS)

* How Do Recommendation Algorithms Change User Interests? Evidence from
a Knowledge-Sharing Platform (Jia Liu, Ziwei Cong-MARK)

(2) ERIFHT B E AN TR

Analyst Information Discovery and Interpretation Roles: A Topic Modeling
Approach (Allen H. Huang, Reuven Lehavy, Amy Y. Zang, Rong Zheng-ACCT)

¢ Al-Powered Trading, Algorithmic Collusion, and Price Efficiency (Winston
Wei Dou, Itay Goldstein, Yan Ji-FINA)

(3) IREKE 5. (HFEIREAR R AIHETE R

* Does Locker Alliance Network Improve Last Mile Delivery Efficiency?
(Quanmeng Wang, Guodong Lyu, Long He, Chung-Piaw Teo-OM)

* Whose Call to Answer: Institutional Complexity and Firms’ CSR Reporting
(Xiaowei Rose Luo, Danging Wang, Jianjun Zhang-MGMT)
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(4) HEHNEUTRIRE
e Compensatory conspicuous communication: Low status increases jargon use
(Zachariah C. Brown, Eric M. Anicich, Adam D. Galinsky-MGMT)
e “Want” versus “Need”: How Linguistic Framing Influences Responses to

Crowdfunding Appeals (Lei Su, Jaideep Sengupta, Yiwei Li, Fangyuan Chen-
MARK)

e Aggressive Pivots and Entrepreneurial Skill (Xuelin Li, Martin Szydlowski-ECON)
e “Optimal” Feedback Use in Crowdsourcing Contests: Source Effect and Priming
Intervention (Tat Koon Koh-IS)

(6) Miek AT T EA I PR S R

Industrial Policy in a New Era: Government Venture Capital in the US.-China
Trade War (Joy Chen, Robin Kaiji Gong, Jinlin Li-ECON)

e Information as a Constraint on Sanctions Enforcement (Avi Dutt, Abhiroop
Mukherjee, George Panayotov, Debjit Roy, Xudong Wen-FINA)
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Bizinsight@HKUST features the latest findings and insights of our faculty.
Presented in easy-to-understand digests, videos, and talks, the platform provides
a snapshot of our thought-provoking research in the field of business and
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